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ABOUT ME

AleXx

Business and Marketing Analyst

Proficient in project management
with a strong sense of ownership.
Experienced in guiding projects
from concept to completion,
leveraging technology and data to
understand customer needs and
deliver optimal solutions.



PROJECT

PORTFOLIO

e Requirements Design:

o Business and Customer Analysis

o Business Model and Product Proposal
o Ul Implementation
e Action Plan and Timeline

Business and Data Analysis

O1 Mobile Application

e GovHack 2024 : NT Game Application
e Giverly Project
e Doing Good Reward Project

02 Website

e Social Enterprise Hub: GOGO Foundation
e Kanwarin Estate Rebranding

O35 Data Visualisation

Utilise data to provide insights for
product development
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https://github.com/nofinay/Feel-Freshie-in-NT
https://hackerspace.govhack.org/projects/feel_freshie_in_nt
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https://bit.ly/3TkIgAS
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My Account

My Profile

DOING
GOOD
REWARDS

Shop. Save. Give.

Payment Setting

Saving / Charity Info.

Scan to Pay
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Saving Your Contribution

Total

$ 605.00

This month saving: $ 7.00
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WEBSITE DESIGN

PROJECT

&% upbygogo@gmail.com %,0412 975137

Home AboutUs Services Price FAQs Blog Get started Pricing
®ﬂ1m3§m Tasomsind TusTudu PROJECT REVIEW KWR LIVING BETTER dadais) = MENU
@ 2 Bedrooms @ 3 Bedrooms @ 4 Bedrooms
-
$800 - $1,000 $1,600 - $2,000 $2,000 - $2,500 4
Estimated cost f snate & Recycle » Estimatod costfor $ e 8 Recyele + Esumated cos Donate & Recycle +
Make a move for Humanity & GET A FREE h "
the plaHEt Inclusions: Inclusions: Inclusions:
QUOTE
~* 3 people ~ 4 pecple ~ 5 people
Packing and unpacking =i ¥ i
" 8-10 hours ~ 8-10 hours " 8-10 hours WSuas | WSTous

Sort your stuff

Transport for moving

Make your moving experience
and with Up by GOGO & make &

k

Ditch the hassleof relocation nmﬁng o

Packing and Unpacking

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullameo laboris nisi ut aliquip ex

Our Services

Sort, Donate & Recycle

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullameo laboris nisi ut aliquip ex

Transport for Moving

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aligua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamca laboris nisi ut aliquip ex

~/ $60 per drop off in metropolitan

area

Get a Quote

~* $60 per drop off in metrapolitan
area

Get a Quote

~*" $60 per drop off in metropolitan
area

Get a Quote

Impact Testimonials

Hear What Qur Clients Say

UP Removals, Adelaide’s leading eco-conscious moving team, offers stress-free relocation services while
focusing on environmental care. We provide a unique donation service for unwanted items, ensuring they're
repurposed rather than discarded, and support job seekers by offering employment opportunitis,

our

Exceptionally Satisfied

Thriled with the service provided. I'm
extremely Satisfied with the cost as well
T am really happy that they helped me find o

new owner for my furniture.

-Jessica R-

to community ond ilty:

L & & & ¢

Flawless Execution

They arrived punctually. The team was
fantastic, and the work was excellent.

-Kin C-

Seamless Customisation

They precisely tailored their services to my
specific requests. This made the move
incredibly smooth, allowing me to trust them

completely.

-Alex P-
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Packing and Unpacking | Sort, Donate & Recycle | Transport for Moving

© 201s SPECIAL DEAL Uhukavoi
& I
FAQs on Packing and Unpacking ASDUAS) Say Yes!

Lorem ipsum dolor sit amet, consectetur adipiscing elit? v Unuwdavyy Gundaonatn sAdikgudan

Submit your EOI
online call you to confirm
quotation details

UP by GOGO will Receive an e-mail Get ready to move The quick brown fox jumped over the lazy dog the quick brown fox jumped over the lazy dog oullidio 3 &w* wWal uasnnkde 1GuAY
confirmation with us!
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Start discovering our services today and
receive a 10% discount on your first booking.

~ "
We focus on the person at the centre of a change of life FsuisuAugoga 500,000 Lin
house move. We make it stress-free, fun and lovingly

curated

. ‘ Person-Centered Care
i8

Kws Atsshesulou
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Job Creation

. fewg duwasith-w
We support and employ women and non-binary people with

complex barriers to employment. We create dignified, safe, Qur Services € 0412975137 B3 Worid T oy Al
secure and meaningful jobs where everyone's contribution is JOB Pricing B upbygogo@gmail.com B Wworiduasu 3 uau 3 Uh 2 Rvaasn
valued Adelaide, tral
How It Works M. Adelaide, SA, Australia
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® Message tous

UP by GOGO Website Kanwarin Estate Website Rebranding



PROJECT

Product Segmentation Clustering

DATA VISUALISATION

Jul 2020

Country

[ Australia
[ Austria

[] Belgium
[] Canada
[] penmark
1 Finland

[ France

[l Germany
[ Ireland

[ haly

O Japan

[] Norway
1 philippines
[ singapore
[] spain

] sweden
[ switzerland
O uk

[ usa
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building a Power Bl dashboard to uncover insights,
prepare for analysis, forecast sales, and plan for the next quarter.



PROJECT

PORTFOLIO

Sale Kit design
o Product and Customer Analysis
o Moodtone / Content / Sequence
o Coordination with Designer
o Copywriter

Event
o Product and Customer Analysis
o Coordination with Agency

Digital Marketing
o Campaigh Management
o SEO
o Paid Media
o Content Manhagement
(Web/Tiktok/Facebok)
Traditional Marketing
o OOH

Marketing Project

O4 E-Brochure

e Housing Project: Major Development

O5 Digital Marketing

e Tiktok
e SEO
e Paid Media

06 Event/Traditional Marketing

e Printed Advertising
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Product and Customer Analysis | Moodtone / Content / Sequence

Coordination with Designer | Copywriter
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DIGITAL MARKETING
P R 0 J E C T TIKTOK CONTENT MANAGEMENT
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@kanwarinestate

4] 1081 8056

Following Followers Likes

- A
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See translation

Content Planner | Target Analysis | Trend Analysis 1



DIGITAL MARKETING
P R o J E C T SEO CONTENT MANAGEMENT

Traffic Posifions #1-3  #4-10 - d

Moré-l:‘l_gppiness_ ;

22 April — 29 April 82 +14 8 -3 4 +3 ' -
Kanwarin

kamwyarin.co.th! - 114 keywords - 5 tags

Positions: 20 improved, 20 declined
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Content Planner | Keyword Analysis and Management 12
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#Time Suggestion

Relationship Between Number and Amount of Purchases per Day

PAID MEDIA ANALYSIS
FACEBOOK AD.

Relationship Between Number and Amount of Purchases per Day

#Time Suggestion

420000 sum count mean =
price price price 180000 rice
400000 ;ime_ﬂf_day 1001967.8 26426 915984 #ﬂdneﬁd:;nd Lone_of_day .
i SRS i TR b S R [ T Lol ay M g 129.834742
T s Afternoon 104.541855 Morning ATN Evening Night
3 = S FTETET Evening 183.036900
g 380000 LEG T 357916.8 13968 39.942440 ﬁ 160000 NighlwzI 133. 898652 5-12 AM 12-5PM 5-9PM 9PM -4 AM
L 0]
E 360000 4 S
=
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xg 240000 2 140000 4 |
=] =1
E . =]
= 1 a‘day g m —
3 320000 % MON |
= gaturd =
300000 urday 2 120000 - @
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sep21-jun23 !
. , . . PLTIUNZS 1o sep23-jan24
8000 8500 9000 9500 10000 - - - : :
Mumber of Purchases 1000 1100 1200 1300 1400 -
Number of Purchases m
Monday / Tuesday Monday / Tuesday TUE |

sum
price

time_of_day
Morning
Afternoon
Evening
Night

167128.9
103036.9
40086.9
86990.9

Morning : 5 - 12 AM

mean
price

42.842348
31.801235
49.450850
41.862368

Afternocon : 12 - 5 PM

Evening: 5-9PM
Night : 9 PM — 4 AM

time_of_day
Morning
Afternoon
Evening
Night

time of day
Morning
Afternoon
Evening
Night

sum
price

154709.0
118853.0
36498.0
85828.0

sum count
price price

132155.@
89311.0
35886.0
64767.@

3214
2154

614
1736

mean
price

.237519
874757
. 712008
.414124

mean
price

41.118544
41.462860
58.446254
37.308180

time_of_day
Morning
Afternoon
Evening
Might

sum count
price price

75124 580
35e88 328
18626 83
45485  3@7

mean
price

129.524138
186.975618

28.024096
147.8996823

time_of_day
Marning
Afternoon
Evening
Night

time_of_day

sum count
price price

76469  B@5
45569 383
9860 a8
49471 326

sum count
price price

Morning
Afternoon
Evening
Night

72886
21965

37e7
308283

496
216

23
2608

mean
price

126.395041
118.979112
112.845455
151.751534

mean
price

146.947581
101.689815

69.943306
116.473077

FRI

Customer data analysis to determine the best time and day for running advertisements
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TRADITIONAL MARKETING
P R O J E C T OOH /FLYER
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